
1













↘







10



11







14

o

o

o

o

o

o

# 1 # 1

# 1 # 1

# 1 # 1





16

+27.3% +39.9% Ratio A
0.79x+29.4% 

vs. 2Y

€1,312.9m €334.4m

68.6%

+1.5pp 

€901.1m

*

*

(*) Organic growth

*

*
+2.3pp 

*

25.5% of sales

€353.3m
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2021-22
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Group brands: +27.7% Partner brands: +15.2%
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Group sales
breakdown
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(M€)

+3.8

+123.9 M€

+9.0% 



-10

10

30

50

70

90

110

130

150

170

+1.00€ 
ED (*)

+1.00€ 
ED (*)

+1.00€ 
ED (*)

o

o

39

•

•

•

+1.00€ 
ED (*)
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+21.1%* +27.2%* +64.7%

+54.6%* vs. 3Y +7.7 pts* vs. 3Y

+24.2%*
71.9% of sales

+1.8 pts* 

+3.3 pts* vs. 3Y

(*) Organic growth

+1.7 pts* 

36.8% of sales

> x2 vs. 3Y

Due to rounding, the sum of values presented in this presentation may differ from totals as reported. Such differences are not material.

4.40 euros
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€70-80m
in 2022-23E

c. €90-100m
in 2022-23E

Strategic WCR

outflow
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•

•
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Appendices
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81Organic growth: at constant Currency & scope
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